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ABSTRACT
The marketing of Beef in Ibadan Metropolis is the focus™of this study which seck to assess the eﬁclency of the
market through cost and revenue analysis of 20 beef sellers each from four selected markets.
Result of the composition analysis reveals avérage purchase cost of cattle to be 92.86 percent of the total
-marketing cost with average facilitating and institutional costs accounting for 4.95 and 2.11 percent respectively.
Transportation cost constitutes highest proportion of the facilitating cost; that is 44.04 percent of facilitating cost
items and is 2.18 percent of the total marketing cost. On the same vein, agreement fee (Lada) coastitates 1.59
percent of the total marketing cost and is 75.35 pcrccmofﬂnmnmmlm. Further, the gross margin analysis
shows a relatively high seller’s marketing margins and marketing profits per cattlec and average marketing revenue-
Marketing cosi ratio of 1.0829 showing that the market is fairly efficient.
The study however suggest means of reduction in transportation cost and outright scrapping of agreement
fees. The need for drilling of boreholes and provision of storage facilities to ensure better meat quality and for
better conduct of the market are recommendations of this study.

1.0 . ' INTRODUCTION

There have been a wide gap between the FAO recommended quantity of animal protem intake (35 gramm&s,
per person per day) and the actual intake (7 grammes per person per day) in Nigeria (FAQ, 1985), and this could
be attributed to several factors. One of which is the chains of problem associated with the distribution of the animal
protein sources which translates to high cost of these coinmodities. And without a commensurate rise in income
of consumers, these products are less -consumed compared to- the plant sources of protein which are relatively
cheaper.

Though there are many different sources of animal protein, studies have shown that beef is the most
commonly consuned in Nigeria. Adegeye (1975) reveals that 45 percent of the meat consumed in the Western
states is beef. ‘Also, Ikpi (1990) shows that between 1970 and 1989, beef contributed 70.93 percent of the total meat
consumed in Nigerig while goat meat, pork and mutton contributed 13.58, 9.22 and 6.27 percent respectively.
Further, NISER (1980) reveals that about 55 percent of all the cattle slaughtered in Oyo state in a day are
slaughtered in Ibadan with the remaining going to small towns throughout the state.

In order that the level of animal protein intake be raised, there is the need to analyse the beef marketing
situation in Ibadan metropolis. This is done by exgmmmg the size of the different components of the marketing
costs and revenue so that the areas of potential savings in cost can be identified. Hence, this paper is concerned
_with the assessment of the efficiency of the beef markcung system in Ibadan metropolis through an analysis of the
costsof performing the different marketing functions.’

g In pursuance of this objective, section two of this paper focuses on the sources of data and analytical
techiiques.  Section three presents the results of the analysis while section four contains the summary and
conclusion..

2.0 - METHODOLOGY ;
The study was carricd out in Ibadan, the Oyo state capital. Ibadan was selected for the study because it
is @ commercial centre that has a link with the Northern pars of the country as regard the distribution of cattle.
A multistage sampling technique was used in the selection of the samples. In the first stage, four major
markets in four Jocal povernment areas were parposively selected based on the volume of bedf business transaction.






